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Getting a handle
on what drives
women to buy
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- A SHIFT: Vannessa Ober-
maier works at a Best Buy
in Miami. The firm is pro-
‘moting more female staff
and trying to make stores °
more appealing to women.
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Any recovety is likely to be: w Brennavgﬁv begins wilgnsa tfam?
, SO re rs in | tic afternoon at a car show-
b g room. The author and her hus- '
‘ banda.recontemplatmgbﬁying
la BMW 540i model. They are
impressed by the smooth test
“dfive and the * ‘Téutonic engi-
rneeﬂ.ng But then Brennan no-
tices the inadequate cup hold-

aut;hors of this new ’book pre-
dict that the purchasing power |
of women around the world will
continue to grow. They also

'I'he salesmans dismissive
mnse ﬂE;hal: Europeans don’t
coffee in t
suggest that the expansion of save the deal ngx;cgrre?nlsant?
women’s spending will help yato proof, she argues, that
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s if they are
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She Buys,” go some way to |,

guiding retailers and consumer arBsxl'I:nwmonanmhead of Female
goods manufacturers on how 'maotor Corp., a Chicago-based
these increasingly powerful | consulting firm, delivers an
customers think and shop. often entertaining and bullet-




